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Haryana ABSTRACT: This research was conducted in line with technological
developments, especially those related to non-cash payments using electronic money
(e-money). The purpose of this study was to determine the effect of attitude, subjective
norms, perceived behavioral control, financial literacy and behavior intention on the
intensity of e-money use.

Behavior intention as an intervening variable will mediate the relationship between
attitude, subjective norms, perceived behavioral control and financial literacy on the
intensity of e-money use. The sample chosen is the millennial generation (age range
21-37 years) of e-money users who live in the capital city of East Java, namely the city of
Surabaya. The research sample was taken using convenience sampling method. The
survey results obtained were analyzed using Structural Equation Modeling (SEM).

The results of the analysis can be concluded that the behavior intention variable
indirectly mediates the relationship between subjective norms, perceived behavioral
control and financial literacy on the intensity of e-money use. KEYWORDS: Theory of
Planned Behaviour, Financial Literacy, E-Money



03-11-2020

INTRODUCTION The development of information technology, along with increasing
competition between banks, has encouraged the banking and non-bank sectors to
provide various alternatives for non-cash payment services, either in the form of
transfers or in the form of electronic cards, which guarantee security, speed and more
efficiency. Electronic Money (E-money) has several advantages, including the ease and
practicality of making transactions. The ease of transactions can lead to lower
transaction costs and can stimulate economic growth.

Siwinastiti and Nirmala (2014) concluded that non-cash payment transactions using
e-money in the long term had a positive and significant impact on the demand for
currency in Indonesia. The increasing use of e-money among millenialls today can be
said that electronic payment instruments of this kind are able to accelerate the payment
process during transactions and can be used in various kinds of transactions. By using
e-money, individuals feel more efficient and safe and the administrative costs incurred
are relatively cheaper compared to payments using other electronic money, credit cards.

Lifestyle is also one of the reasons for the increasingly intense use of e-money from year
to year. Statistical data shown by Bank Indonesia shows that the value of e-money
transactions has increased by 281.39%. In 2018, the value of e- money transactions
reached IDR 47.2 trillion. This figure increased by IDR 34.8 trillion or almost three times
compared to 2017 of IDR 12.4 trillion. Until July 2019, the value of e-money transactions
had exceeded the value of transactions in 2018, which was IDR 95.7 trillion. This shows
that the intensity of e-money use in Indonesia has increased significantly.

The reasons for its practicality and the many benefits that can be obtained make the
intensity of using e-money increasing. The conceptual framework used in this study can
be described as follows: The Intensity of Using E-Money by Testing Theory of Planned
Behavior and Financial .. DOI: 10.35629/8028-0910034552 www.ijbmi.org 46 | Page
Figure 1 Conceptual Framework Source: Researcher (2020) Based on the conceptual
framework above, the hypotheses used in this study are as follows: H1: Attitude toward
behavior has a significant effect on behavior intention.

H2: Subjective norms have a significant effect on behavior intention. H3: Perceived
behavioral control has a significant effect on behavior intention. H4: Financial literacy
has a significant effect on behavior intention. H5: Behavior intention has a significant
effect on the intensity of using e-money. H6: Attitude toward behavior has a significant



effect on the intensity of e-money use. H7: Subjective norms have a significant effect on
the intensity of e-money use. H8: Perceived behavior control has a significant effect on
the intensity of e-money use. H9: Financial literacy has a significant effect on the
intensity of e-money use.

H10: Attitude toward behavior has a significant effect on the intensity of e-money use
through behavior intention. H11: Subjective norms have a significant effect on the
intensity of e-money use through behavior intention. H12: Perceived behavior control
has a significant effect on the intensity of e-money use through behavior intention. H13:
Financial literacy has a significant effect on the intensity of e-money use through
behavior intention. Il. RESEARCH METHODS This research is a quantitative study using
an explanatory research design. The type of data used in this study is primary data.

The research subjects in this study were millennials (age range 21-37 years) e-money
users (OVO, GoPay, ShoopeePay, LinkAja, etc.). Data collection techniques using survey
methods by distributing questionnaires. The population in this study were all e-money
users in the capital city of East Java, namely the city of Surabaya with an unknown
number so that this population is referred to as the infinite population. So sampling is
done by using the following formula: ?? = 2?2?72 .77

?? 7?2 2 Where, n = Sample size p = Estimator of population proportion (if not known is
considered 50% = 0,5) q = 1-p (100% - p) Z a 2= The value of the normal curve depends
on alpha (Z a0. = 1,96) d = Selected error tolerance, using an error limit of 10% (d = 0.1)
which means the level of accuracy of 90%. By using the formula above, the minimum
sample size is: 7?7 = ?? 7 2. 7?7 .77 ?? 2 The Intensity of Using E-Money by Testing Theory
of Planned Behavior and Financial .. DOI: 10.35629/8028-0910034552 www.ijbmi.org 47 |
Page 7?7 =1962.0.5.050.12 =0.9604 0.01 = 96,04 (Minimum sample size is 96
respondents) The sampling technique in this study was convenience sampling, which is a
sampling technique based on convenience and comfort.

Respondents were taken as samples because the respondents were willing to spend
their time and were happy to be willing to assist researchers in filling out the
questionnaire given. In this study the variables used were as follows: Exogenous Variable
(X) which includes: Attitude toward behavior (X1), the measurement uses six behavioral
beliefs indicators developed by Ajzen (2013), namely: Practicality, Security, Speed,
Lifestyle, Cheaper, Easiness. 1. Subjective Norms (X2), the measurement uses four
indicators of subjective belief developed by Ajzen (2013), namely: Family members,
Friends, Social Community, Lecturer. 2.

Perceived Behavior Control (X3), the measurement uses three control belief indicators



developed by Ajzen (2013), namely: Benefit / can be used for various transactions,
Knowledge of E-Money, The Network of E- Money is easy to find. 3. Financial Literacy
(X4), the measurement uses three indicators developed by Mendell (2008), namely:
money and transactions, financial planning and management, risk and profit.
Intervening/Moderation Variables (Y1) which include: Behavior Intention (Y1), the
measurement uses three indicators developed by Shih and Fang (2004), namely: Plan to
use on future, Plan to use for daily activity, Intention to use e-money in the future.

Endogenous Variables (Y2) which include: Actual Usage (Y2), the measurement uses
three indicators developed by Shih and Fang (2004), namely: Usage in various activities,
Usage amount (times use e-money for a month), Usage frequency (often use e- money).
Researchers used Structural Equation Modeling (SEM) analysis based on Partial Least
Square (PLS) using smartPLS 3.0 software to test the proposed models and hypotheses.
The PLS technique is carried out in two stages, namely: 1. The first stage is to test a
measurement model, which is to test the validity and reliability of the constructs of each
indicator. 2.

The second stage is to perform a structural model test which aims to determine whether
there is an influence between variables/correlations between constructs as measured by
using the t test of the PLS itself. V. RESULTS AND DISCUSSION A. Structural Model
Analysis a. Evaluate the Outer Model Validity and Reliability Test Testing the validity
using the Structural Equation Modeling (SEM) model is by testing Convergent Validity
and Discriminant Validity. Testing covergen validity is by looking at the outer loading
value. The following is the outer loading value of the PLS structural model scheme (after
removing several indicators that do not meet the previous convergent validity
requirements). Table 1.

Results of the PLS Analysis of Validity Test Variable Indicator Outer Loading Attitude
Toward Behaviour (X1) X1.1 0.796 X1.2 0.758 X1.3 0.738 X1.4 0.758 X1.5 0.658 Subjective
Norms (X2) X2.1 0.795 X2.2 0.794 X2.3 0.783 Perceived BehaviourControl (X3) X3.1 0.790
X3.2 0.896 X3.3 0.779 FinancialLiteracy (X4) X4.1 0.831 X4.2 0.853 X4.3 0.723 Behaviour
Intention (Y1) Y1.1 0.868 Y1.2 0.867 Y1.3 0.754 The Intensity of Using E-Money by
Testing Theory of Planned Behavior and Financial .. DOI: 10.35629/8028-0910034552
www.ijbmi.org 48 | Page Actual Usage (Intensity of Use E-Money) (Y2) Y2.1 0.622 Y2.2
0.630Y2.30.736 Y2.4 0.737 Y2.5 0.760 Y2.6 0.748 Y2.7 0.801 Y2.8 0.832 Source: Data
processed by researchers (2020) Based on the data presentation in table 1 above, it can
be seen that there are no indicators that show the outer loading value below 0.5

so that all of these indicators can be said to be suitable or valid for use in research and
can be analyzed further. Furthermore, the discriminant validity testing was carried out by



observing the discriminant validity through the Average Variant Extracted (AVE) method.
The following is the AVE value in this research variable. Table 2. Value of Average
Variance Extracted (AVE) Variable AVE Attitude Toward Behaviour (X1) 0.552 Subjective
Norms (X2) 0.625 Perceived Behaviour Control (X3) 0.678 Financial Literacy (X4) 0.674
Behaviour Intention (Y1) 0.691 Actual Usage (Intensity of Use E-Money) (Y2) 0.542
Source: Data processed by researchers (2020) The next step is to prove that the variables
in this study are reliable.

Composite Reliability is the part used to test the reliability value of indicators on a
variable. A variable can be declared to meet composite reliability if it has a value> 0.6.
Reliability testing can also be strengthened by using the Cronbach alpha value, where a
variable is declared reliable if it has a value > 0.7. The following is the composite
reliability value of each variable in this study: Table 3. Results of PLS Analysis of
Reliability Test Variable Composite Reliability Cronbach Alpha Attitude Toward
Behaviour (X1) 0.860 0.800 Subjective Norms (X2) 0.833 0.702 Perceived Behaviour
Control (X3) 0.863 0.760 Financial Literacy (X4) 0.846 0.734 Behaviour Intention (Y1)
0.870 0.776 Actual Usage (Intensity of Use E-Money) (Y2) 0.904 0.878 Source: Data
processed by researchers (2020) Based on the data presentation in table 2 above, it can
be seen that all variables have a composite reliability value> 0.6 and a Cronbach alpha
value > 0.7, so it can be concluded that all variables in this study have a good level of
reliability. b.

Evaluation of the Inner Model Determination Coefficient Test Path coefficient evaluation
is done by using coefficient determination (R-Square) to measure how much the
endogenous variable is influenced by other variables. Based on data processing, the
R-Square value is obtained as follows: Table 4. Results of PLS Analysis of R-Square Value
Variable R-Square Behaviour Intention (Y1) 0.487 Actual Usage (Intensity of Use
E-Money) (Y2) 0.468 Source: Data processed by researchers (2020) Based on the data
presented in table 3, it can be seen that the R-Square value for the Behavior Intention
variable is 0.487 or 48.7%. The acquisition of this value explains that a percentage of
48.7% of behavior intention can be explained by independent variables including
attitude toward behavior, subjective norms, perceived behavior control, and financial
literacy.

Meanwhile, the R-Square value obtained by the Actual Usage The Intensity of Using
E-Money by Testing Theory of Planned Behavior and Financial .. DOI:
10.35629/8028-0910034552 www.ijbmi.org 49 | Page (Intensity of Use E-Money) variable
is 0.468 or 46.8%. The value obtained explains that as much as 46.8% of actual usage
can be explained by independent variables including attitude toward behavior,
subjective norms, perceived behavior control, financial literacy and behavior intention.



Predictive Relevance Test Predictive relevance assessment can be seen from the
Q-Square value.

The results of the calculation of the Q-Square value in this study are as follows: ?? 2 = 1
-1-?222721-2222772=1-1-04877?1-04687??22=1-05137?70,532??2=1-
0,273 = 0,727 Based on the calculation, the Q-Square (Q2) value is 0.727. This shows the
great diversity of research data that can be explained by the research model is 72.7%.
While the remaining 27.3% is explained by other factors/variables that are outside this
research model. Thus, from the results obtained, this research model can be stated as
having good Predictive Relevance.

Goodness of Fit Test The results of the Goodness of Fit (Gof) test can be obtained from
the root average value of the AVE value with the average root value of R-Square
(Tanenhaus, 2004). The following is the calculation of the value of Goodness of Fit in this
study, 222?222 =22222222 222222222 =0.627 72 04775 ?? 7?2 7? = 0.2994 = 0.547
Based on the results of the calculation of Goodness of Fit above, a value of 0.547 is
obtained so that it can be said that the GoF value is > 0.38 or the GoF value is in the
large value category (Tanenhaus, 2004). So, it is concluded that a model that has a
greater GoF, the more appropriate it is in describing the sample in a study.

From the R2, Q2 and GoF tests that have been carried out, it can be seen that the model
formed in this study is robust or good. So, hypothesis testing can be done. C.
Hypothesis Testing The bootstrapping results are used to answer the hypotheses that
have been proposed in this study. Hypothesis testing in this study was carried out by
looking at the T-Statistics value and the P-Values value. The criteria for the research
hypothesis can be declared accepted if the T-Statistics value> 1.96 or P-Values <0.05
(5% significant level) or the T-Statistics value> 1.645 or P-Values <0.10 (10% significant
level).

The following are the bootstrapping results on the PLS scheme in this study, The
Intensity of Using E-Money by Testing Theory of Planned Behavior and Financial .. DOI:
10.35629/8028-0910034552 www.ijomi.org 50 | Page Figure 2. Schematic Bootstrapping
of PLS Model Source: Data processed by researchers (2020) In this research, what will be
tested is the direct effect or the indirect effect. The direct effect test can be obtained
through the path coefficient value, while the indirect effect can be obtained through the
indirect effect value.

The following are the results obtained from the results of data processing used to
answer the hypothesis in this study. Table 5. Hypothesis Test - Direct Effect and Indirect
Effect Hypothesis Effect T-Statistics P-Value Conclusion H1 Attitude toward behaviour ?



Behaviour intention 0.081 0.935 Rejected H2 Subjective norms ? Behaviour intention
3.298 0.001* Received H3 Perceived behaviour control ? Behaviour intention 2.398
0.017* Received H4 Financial literacy ? Behaviour ntention 3.214 0.001* Received H5
Behaviour intention ? Actual usage (intensity use e-money) 4.563 0.000* Received H6
Attitude toward behaviour ? Actual usage (intensity use e-money) 0.581 0.561 Rejected
H7 Subjective norms ? Actual usage (intensity use e-money) 1.751 0.081** Received H8
Perceived behaviour control ? Actual usage (intensity use e-money) 2.039 0.042*
Received H9 Financial literacy ? Actual usage (intensity use e-money) 2.139 0.033*
Received H10 Attitude toward behaviour ? Behaviour intention ? Actual usage (intensity
of use e- money) 0.079 0.937 Rejected The Intensity of Using E-Money by Testing
Theory of Planned Behavior and Financial .. DOI: 10.35629/8028-0910034552
www.ijbmi.org 51 | Page H11 Subjective norms ? Behaviour intention ? Actual usage
(intensity of use e-money) 2.842 0.005* Received H12 Perceived behaviour control ?
Behaviour intention ? Actual usage (intensity of use e- money) 1.914 0.056** Received
H13 Financial literacy ? Behaviour ntention ? Actual usage (intensity of use e-money)
2.489 0.013* Received Note: *) 5% significance level, **) 10% significance level Source:
Data processed by researchers (2020) Based on the results of the hypothesis test above,
it states that behavior intention in using e-money is influenced by subjective norms,
perceived behavior control and financial literacy, while attitude toward behavior has no
significant effect.

In general, this indicates that a person's intention to use e-money can be influenced by
two factors, namely internal factors (perceived behavior control and financial literacy)
and external factors (subjective norms). The results of this study are in accordance with
previous studies conducted by Nugroho, Najib and Simanjuntak (2018); Handika and
Sudaryanti (2017); Curz, Suprapti and Yasa (2015); Knabe (2012); and Rahmatsyah (2011)
which states that external factors (subjective norms) and internal factors (perceived
behavior control) have a significant effect on behavior intention. Meanwhile, other
internal factors, namely financial literacy, are in line with the research of Brian P.
Kennedy (2013).

Other internal factors that are predicted to have an influence on behavioral intention,
namely attitude toward behavior, show the results of the hypothesis which state that
there is no significant influence between attitudes on one's behavioral intention. This is
not in line with the results of research conducted by Shih and Fang (2004). However,
there are several previous studies that are in line with the results of this study. The
research was conducted by Nugroho (2018); Annilda (2017); and Handika and
Sudaryanti (2017) who show that attitude toward behavior directly does not have a
significant effect on behavior intention.



The result of the hypothesis analysis above also states that actual usage (intensity of
e-money usage) is influenced by subjective norms, perceived behavior control and
financial literacy, while attitude toward behavior has no significant effect. In general, this
shows that the intensity of a person using e-money is also influenced by external factors
(subjective norms) and internal factors (perceived behavior control and financial literacy)
in each individual. The results of the analysis of this study are in accordance with
previous research conducted by Shih and Fang (2004). So it can be concluded that often
individuals are easily influenced from outside, especially from family and friends.

In addition, each individual often thinks that e-money is very useful and useful in all
transactions. They are also able to control and manage their finances well even though
they often transact using e-money. Based on the analysis of the direct effect hypothesis
that has been previously described, it can be concluded that the behavior intention
variable is able to mediate the effect of the subjective norms, perceived behavior control
and financial literacy variables on the actual usage variable (intensity of e-money use).
Meanwhile, the attitude variable did not have a significant effect on actual usage
through behavior intention.

So, it can be concluded that the behavior intention variable has a significant effect on
actual usage. The results of the analysis of this study are in accordance with previous
research conducted by Shih and Fang (2004) where the use of Internet Banking is
influenced or comes from the intention in each individual. V. CONCLUSIONS AND
RECOMMENDATIONS Conclusion Based on the results of data analysis previously
discussed, it can be concluded that the intensity of e- money use (electronic money) is
influenced by two factors, namely external factors and internal factors within the
individual. These external factors are factors that come from outside such as the
influence of several external parties such as family, friends and communities (subjective
norms).

While internal factors are factors that come from within the individual, which at first
comes from intention (behavior intention), then they also assume that when using
e-money there will be many benefits such as can be used for various kinds of
transactions, it is more practical and easy to learn. (Perceived behavioral control),
besides that they also believe that even though they don't use cash they are still able to
manage their finances well (financial literacy). This is what underlies a person to join in
using e-money in transactions because in addition to its simplicity and practicality,
lifestyle is also a determinant of today's modern era.

Suggestion In essence, this research can be further developed by adding other factors
that can predict the effect on the intensity of e-money use. In addition, the data



obtained in the study were primary data which were collected The Intensity of Using
E-Money by Testing Theory of Planned Behavior and Financial .. DOI:
10.35629/8028-0910034552 www.ijbmi.org 52 | Page using convenience techniques
where data collection was only based on convenience and comfort. So it is hoped that
further research can use more specific sampling techniques so that they can obtain
better data and results. BIBLIOGRAPHY [1].

Ajzen, |. (2013). The Theory of Planned Behavior: Frequently Asked Questions. from
University of Massachusetts, Icek Ajzen Faculty. [2]. Anggraini W, Dian dan Thinni Nurul
Rochmach. (2015). Aplikasi Theory of Planned Behavior dalam Membangkitkan Niat
Pasien untuk Melakukan Operasi Katarak. Indonesian Journal of Health Administration.
Vol. 5, No. 1. E-ISSN: 2540-9301. [3]. Annilda, F. (2017). Faktor yang Mempengaruhi
Minat Pengguna Internet Bankingpada Usia Produktif di Bank XYZ Bogor.
MstesiSekhscsaanlnit aanogor,B [4]. Ayudya, Alfalia Citra dan Amin Wibowo. (2018).

The Intention to Use E-Money using Theory of Planned Behavior and Locus of Control.
Jurnal Keuangan dan Perbankan, 22 (2):335-349. ISSN: 2443-2687 (Online). [5]. Bank
Indonesia. (2019). Operasional E-money [online]. Retrieved from:
http.//www.bi.go.id/id/publikasi/sistempembayaran/riset/Documents/4a79ad4a8dbedeb
ca2c0f86a5a2f1c69KajianEMoney.pdf. July, 2019. [6]. Bhushan, P., & Medury, Y. (2013).
Financial Literacy and Its Determinants. International Journal of Engineering, Business
and Enterprise Applications (IJEBEA), 4(2), 155 — 160. [7]. Chin, W. W., & Dibbern, J.
(2010). An Introduction to a Permutation Based Procedure for Multi-Group PLS Analysis:
Results of Tests of Differences on Simulated Data and a Cross Cultural Analysis of the
Sourcing of Information System Services Between Germany and the USA. In V. E.

Vinzi, W. W. Chin, J. Henseler, & H. Wang (Eds.), Handbook of Partial Least Squares
Concepts, Methods and Applications (pp. 171-194). Berlin: Springer. [8]. Chudry, F.,
Foxall, G., & Pallister, J. (2011). Exploring Attitudes and Predicting Intentions: Profiling
Student Debtors Using an Extended Theory of Planned Behavior. Journal of Applied
Social Psychology, 41, 119-149. [9]. Cruz, L., Suprapti N. W. S., & Yasa N. Y. K. (2015).
Aplikasi Theory of PlannedBehavior dalam Membangkitkan Niat Berwirausaha Bagi
Mahasiswa FakultasEkonomi UNPAZ, Dili, Timor Leste.E-Jurnal Ekonomi dan
BisnisUniversitas Udayana, 4 (12), 895-920. ISSN: 2337-3067. [10]. Farida, Naili., Ardyan,
Elia., & Nuryakin.

(2016). Gender Differences in Interest in Using Electronic Money: An Application of
Theory Planned Behavior. International Review of Management and Marketing, 6(4),
898-903. [11]. Fatihudin, D., Mochklas, M., & Suryati, D.A. (2019). The Effect of Brand
Image Perception and Product Quality Toward the Interest to Buy Consumer Pre-Pay



IM3 Ooredoo. 1st Borobudur International Symposium on Humanities, Economics and
Social Sciences (BIS-HESS 2019), Advances in Social Science, Education and Humanities
Research, volume 436 pp. 53-57 [12]. Handika, M. F. D., & Sudaryanti, D. (2017).

Analisis Faktor-Faktor yang Mempengaruhi Niat Mahasiswa Melakukan Tindakan
Wishtleblowing (Studi Pada Mahasiswa Akuntansi STIE Asia Malang). Jurnal limiah Bisnis
Dan Ekonomi Asia, 11 (1), 56-63. [13]. Kennedy, Brian P. (2013). The Theory of Planned
Behavior an Financial Literacy: A Predictive Model for Credit Card Debt. Theses,
Dissertations and Capstones. Marshall University: Paper 480. [14]. Khatimah, Husnil., &
Halim, Fairol. (2016). The Effect of Attitude and its Decomposed, Perceived Behavioral
Control and its Decompose and Awareness on Intention to Use E-Money Mobile in
Indonesia. Journal of Scientific Research and Development 3(1): 39-50. [15]. Knabe, A.P.
(2012).

AppinAj's o f neBehaioto tud OnleCrseAdoioinPubicRetios Education.
(Dissertations).Marquette University. [16]. Mochklas, M., & Wibowo, T.S. (2018). Sistem
Informasi Manajemen. Surabaya: TS. Publisher [17]. Nugroho, Anton., M. Najib., &
Megawati S. (2018). Factor Affecting Consumer Interest in Electronic Money Usage with
Theory of Planned Behavior (TPB). Journal of Consumer Science, Vol. 03, No. 1, 15-27.
[18]. OECD. (2016). PISA 2015 Assessment and Analytical Framework: Science, Reading,
Mathematic and Financial Literacy, PISA. Paris: OECD Peublishing. [19]. Oktaviani, M.,
Mochklas, M., & Fahmi, E.M. (2019). Pecking Order Theory as a Strengthening Capital
Structure.

Proceedings of the 1st International Conference on Business, Law And Pedagogy, ICBLP
2019, 13-15 February 2019, Sidoarjo, Indonesia [20]. Rahmatsyah, D. (2011). Analisa
Faktor-Faktor yang Mempengaruhi Minat Penggunaan Produk Baru (Studi Kasus: Uang
Elektronik Kartu Flazz BCA). Master ‘s Thesis. Fakultas EkonomiUniversitas Indonesia,
Depok. [21]. Ravikawati, C., Fatihudin, D., & Mochklas, M. (2019). Pengaruh Harga, Citra
Merek, Dan Word Of Mouth Terhadap Keputusan Pembelian Di Toko Buku Gramedia
Surabaya Expo. Jurnal EKSEKUTIF, 16(1): 63-79 [22]. R" N., Mochklas, M., & Mochklas, M.
(2019).

Pengaruh Strategi Bauran Pemasaran Terhadap Peningkatan Penjualan Pada Produk Dr.
Kebab Bara Satriya Sidoarjo. Balance, 16(1): 112-119 [23]. Santoso, Singgih. (2014). SPSS
22 from Essential to Expert Skills. Jakarta: Gramedia anggota IKAPL.. [24]. Shih, Y. -Y., &
Fang, K. (2004). The Use of a Decomposed Theory of Planned Behavior to Studylnternet
Banking in Taiwan.Internet research, 14(3), 213 — 223. [25]. Siwinastiti, L., & Nirmala, T.
(2014). Analisis Pengaruh Penggunaan Alat Pembayaran Menggunakan Kartu (APMK)
dan Uang Elektronik (E-Money) Terhadap Permintaan Uang Kartal di Indonesia. Jurnal



Ekonomi Pembangunan, 3(2), 195-210. ISSN: 2302- 9595. [26]. Sugiyono. (2014).

Metode Penilaian Kuantitatif, Kualitatif danKombinasi (Mixed Method). Bandung:
Penerbit Alfabeta. [27]. Sumaryono. (2016). Pengujian Pengaruh Theory of Planned
Behavior dan Tingkat Pemahaman Mengenai Chartered Accountant Terhadap Niat
Mahasiswa untuk Mengambil Sertifikasi Chartered Accountant (Studi Kasus pada
Mahasiswa Akuntansi Angkatan 2012 dan 2013 Universitas Negeri Yogyakarta). Skripsi.
Ratih Dewi Titisari Haryana, et. al. The Intensity of Using E-Money by Testing Theory of
Planned Behavior and Financial Literacy (Case Study on Millennial Generation in East
Java)."

International Journal of Business and Management Invention (IJBMI), vol. 09(09), 2020,
pp. 45- 52. Journal DOI- 10.35629/8028

INTERNET SOURCES:

<1% -
http://oai.repec.org/?verb=ListRecords&set=RePEc:rej;journl&metadataPrefix=amf

<1% -
https://www.researchgate.net/publication/324923864_Influence_factors_toward_financial
_satisfaction_with_financial_behavior_as_intervening_variable_on_Jakarta_area_workforce
<1% - https://pubmed.ncbi.nlm.nih.gov/31359239/

<1% - https://www.ijstr.org/research-paper-publishing.php?month=aug2019

<1% -
https://www.researchgate.net/publication/303478948_Analysis_of_the_Use_of_Electronic
_Money_in_Efforts_to_Support_the_Less_Cash_Society

2% -
https://www.scribd.com/document/389664590/Factors-Affecting-Consumer-Interest-in-
Electronic-Money-Usage-With-Theory-of-Planned-Behavior-Tpb

<1% - https://metallicman.com/tag/china/?print=print-search

<1% - https://zombiedoc.com/financial-stability-review.html

<1% -
https://www.academia.edu/36735449/EMPEROR_INTERNATIONAL_JOURNAL_OF_FINAN
CE_AND_MANAGEMENT_RESEARCH_EIJFMR_USING_DECOMPOSED_THEORY_OF_PLAN
NED_BEHAVIOUR_TO_PREDICT_CUSTOMERS_INTENTION_TO_ADOPT_ISLAMIC_HOME_F
INANCING

<1% -
https://www.researchgate.net/publication/343655482_Factors_affecting_Muslim_non-cus
tomers_to_use_lslamic_bank_Religiosity_knowledge_and_perceived_quality

<1% -



https://www.researchgate.net/publication/329715052_CHAPTER_FIVE_RESEARCH_DESIG
N_AND_METHODOLOGY_51_Introduction_Citation_Lelissa_TB_2018_Research_Methodol
ogy_University_of_South_Africa_PHD_Thesis

<1% - https://mathcracker.com/minimum-sample-size-for-mean

<1% -
https://libraryeproceeding.telkomuniversity.ac.id/index.php/management/article/downlo
ad/687/653

<1% - https://ojs.stiemahardhika.ac.id/index.php/mahardika/article/download/147/115/
<1% -
https://www.academia.edu/34632938/_The_lmpact_of_Leisure_Activities_on_Employee_P
erformance_in_the_Pharmaceutical_Sector_Karachi_Research_Project

<1% -
https://www.researchgate.net/publication/323657842_Factors_Affecting_Consumer_Inter
est_In_Electronic_Money_Usage_With_Theory_Of_Planned_Behavior_TPB

<1% - https://studylib.net/doc/8384208/view-open---hasanuddin-university

<1% -
https://www.researchgate.net/publication/236032728_A_Primer_on_Partial_Least_Square
s_Structural_Equation_Modeling

<1% -
https://www.researchgate.net/publication/260230778_A_Comparison_Of_Partial_Least_S
quare_Structural_Equation_Modeling_PLS-SEM_and_Covariance_Based_Structural_Equati
on_Modeling_CB-SEM_for_Confirmatory_Factor_Analysispdf

<1% - https://www.sciencedirect.com/science/article/pii/S0967070X15300652

<1% - https://core.ac.uk/download/pdf/276542198.pdf

<1% -
https://www.researchgate.net/publication/339337596_CONSUMER_TRUST_IN_ONLINE_P
URCHASE_DECISION

<1% - http://www.ijomi.org/papers/Vol(7)8/Version-1/C0708011320.pdf

<1% - http://www.theijomt.com/archive/0935/1027177116.pdf

<1% - https://nepis.epa.gov/Exe/ZyPURL.cgi?Dockey=9101FFOG.TXT

<1% -
https://www.researchgate.net/publication/307857321_The_Intention-Behavior_Gap

<1% -
https://www.researchgate.net/publication/334744631_PATIENTS_VISITING_INTENTION_
A_PERSPECTIVE_OF_INTERNAL_AND_SOCIAL_MEDIA_MARKETING_IN_KAMBANG_JAMBI
_HOSPITAL

<1% - https://academic.oup.com/raps/article/10/2/199/5817321

<1% -
http://download.garuda.ristekdikti.go.id/article.php?article=1719042&val=10897&title=
THE%20EFFECT%200F%200CCUPATIONAL%20SAFETY%20WORK%20SKILLS%20AND%



20EMPLOYABILITY%200N%20STRESS%20AND%20IMPLICATIONS%200N%20THE%20P
RODUCTIVITY%200F%20EMPLOYMENT%20CONSTRUCTION%20SERVICE%20WORKERS
<1% -
https://www.researchgate.net/publication/332905988_ANALISIS_FAKTOR-FAKTOR_YAN
G_MEMPENGARUHI_NIAT_MAHASISWA_MELAKUKAN_TINDAKAN_WHISTLEBLOWING
<1% -
https://www.researchgate.net/publication/309894616_The_Impact_of_Financial_Literacy_
on_Student_Teachers'_Saving_Intention_and_Saving_Behaviour

<1% - https://onlinelibrary.wiley.com/doi/pdf/10.1002/j.1681-4835.2005.tb00139.x

<1% - https://www.sciencedirect.com/science/article/pii/S073658531830618X

<1% -
https://www.researchgate.net/publication/49610980_Factors_that_Influence_Customers'_
Buying_Intention_on_Shopping_Online

<1% - http://www.jmest.org/wp-content/uploads/JMESTN42350395.pdf

<1% -
https://www.researchgate.net/publication/299774645_The_Role_of_Perceived_Usefulness
_Perceived_Ease_of_Use_Perceived_Credibility_Perceived_Behavioral_Control_and_Subjec
tive_Norm_on_Intention_to_Use_Internet_Banking

<1% - https://www.immi.se/intercultural/nr11/gunnestad.htm

1% -
https://ckummer.wordpress.com/2014/04/06/research-note-multi-group-comparison-in
-partial-least-squares-pls-path-modelling/

<1% -
http://www.sciencepublishinggroup.com/journal/paperinfo?journalid=176&doi=10.1164
8/j.jhrm.201200802.17

<1% - https://people.umass.edu/aizen/tpbrefstxt.html

1% - http://repository.um-surabaya.ac.id/view/divisions/jr=5Ffeb/2019.html

<1% -
https://www.coursehero.com/file/p1s94i7k/PISA-2018-ASSESSMENT-AND-ANALYTICAL-
FRAMEWORK-OECD-2019-It-is-important-to/

1% -
https://www.researchgate.net/publication/339278856_Trend_of_Business_Continuity_Pla
n_A_Systematic_Literature_Review

1% - https://ejournal.unib.ac.id/index.php/JurnalAkuntansi/article/view/7575

1% -
https://www.researchgate.net/publication/346409755_Review_of_the_reasons_for_using_
Information_System_Strategic_Planning_at_Higher_Educations_in_Indonesia



